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T¥nsgudiegniniuauazaIn (Convenience Sampling) ldafiiiinsizsinnaaeieanyans (Multiple Regression
Analysis) #9835 Enter fisgdutiodndisy 0.05 nan1sany wud dvswadadenmsnismaiauinis 1éun Frunisduass
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Abstract

The purpose of this research was to study the influence of service marketing factors on the satisfaction
of food service quality delivery via mobile application of Generation Z. This research used a survey research
using online questionnaires as a tool to collect data with a sample of 400 people in Bangkok by convenience
sampling. The statistical testing was used the multiple regression analysis with the enter method at a
significance level of 0.05. The research result found that the promotion and the physical evidence had
influenced on the food delivery service quality at a significant level of 0.05. Factors related to products, prices,
distribution channels personnel and service processes had no influenced on the service quality satisfaction at

the significance level of 0.05.

Keywords: Service Marketing Mix Factors, Service Quality, Food Delivery, Mobile Applications, Generation Z
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a.  Dependent Variable: Avafisnelslunmunmnsliiuinisiianaied

Adjusted R Square = 0.035, F = 2.044 p >0.05
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