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Descriptive Statistics

N Minimum | Maximum Mean Std. Deviation
1.1 vudhandudoindu ladsusuusnty
e 400 20 50 4428 7689
1.2 msdumiiinnugndes uazassondnu
] 400 30 50 4305 7199
#oan1s
1.3 duladinnindedo 400 30 50 4603 6407
Valid N distwise) 400
Descriptive Statistics
N Minimum | Maximum Mean Std. Deviation
wuinlssindudifimefuniosade 400 20 50 4168 6675
wuilssanaudiiaulaludy ladoun 400 20 50 4310 7940
fimsiiuaue Tals Tuduit 1d@sganuauls 400 20 50 4120 7792
Valid N (istwise) 400
Descriptive Statistics
N Minimum | Maximum Mean Std. Deviation
theTamandudlideyansud 400 10 50 4005 8899
ThoTawandudrianiauls 400 20 50 4295 7378
ThoTamandudiineesumisiniuidie 400 20 50 4167 7111
Valid N (istwise) 400
Descriptive Statistics
N Minimum | Maximum Mean Std. Deviation
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